Newsletter Signup Page
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BUSINESS CASE

Problem statement
“An inferal stakeholder has requested a new responsive page for our customers enabling
them to sign up to a new digital newsletter which will be sent out by email.”

Requirements
The stakeholder would like a single page to include the following:

Headline: Form:

= First name
“We're building the UK's fastest 5G network™ = Lastname

= Email
Small copy: = Postal Address

= Gender
“All you have to dois fillin the form to get Three's regular = Checkboxes:
newsletter. You can get the latest updates on our network - 5G network news
story as well as Three's latest products and offers.” - Products and services

oner
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BUSINESS CASE
Talk to the stakeholder

. Understand objective

What are we trying to achieve?

What is the ultimate goale

In this case: highest possible subscription (quantity)
or full data on subscribers (quality)

. Gather intel

Is there already a solution in place@¢

What is working/not working with current set up?
Ofther things tried out before?

Any other pages that they might like.

. Connect and build relationship

Opportunity to connect and build trust
Engage and onboard with process
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BUSINESS CASE

Assumptions

- Increase conversion

- Provide a better costumer experience
- Create leads

- For new and existing customers
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DESIGN PROCESS
Typical approach

Explore

=  Problem
statement

=  Context

= Business goals

=  Competition

UX Research

= User experience
mapping

=  Task flow

= User journey
flow

Problem-solving
= Research data

Test

» Usability testing
= Remote testing
= Survey

analysis

=  Problem
definition

=  Conceptualisati
on

= Solution
clxe'l'hhing

Design

» Hierarchy and
layout

= Design patterns
and user
interaction

» Visual design and
branding
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EXPLORE

Signup forms

gl

id

GET WITH THE [7=1 PROGRAM, WILL YA?

Feature box
Plaoce above content on a
website or above the fold

GET ONE SOCIAL THING

Our daily email with 1 great thing you need
to know about social and content.

Qe 0 Qa1 $rwer 16 [[Jsran 2w Shutter| 5

Social Pros 17 - Maria Ogneva, Yammer
This is Episode 17 of the Social Pros Podcast : Real People Doing Real Work in Social
Media. This episode features Maria Ogneva of Yammer. Read on for insights from
Maria, and our Social Media Stat of the Week (this week: are Facebook and Twitter

like the Tortoise and the Hare?).

CONTINUE READING »

Top of sidebar
This area tends to get ignored.

social viggers.

WANT TO LEARN HOW TO GET

5,000 SUBSCRIBERS
FOR FREE?

Pop-up box
Consider timing and page
placement

SIGN UP FOR OUR NEWSLETTER

STAY CONNECTED

Bottom of page
Take advantage of user
engagement

Conversational interfaces
More natural interaction
with machine
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EXPLORE

References

NN/g Nielsen Norman Group

World Leaders in Research-Based User Experience

Home Articles Training & Events Consulting Reports & Boc

Alertbox Email Newsletter

The latest articles about usability, design, and UX research from the Nielsen Nori

Subscribe to our weekly newsletter

Email Address

Full Name (optional)

Privacy policy: En First name: * sun
one-way announc

We use MailChimp

MailChimp for pro, ~ Your Emaik* Company:”

Sky Media updates fortnightly newsletter 1

our fortnightly n
key Sky Media resarch,

ng you up-to-date on

Sky Media Sponsorship Opportunities ]

Latest Opportunities from Sky

Sky Media Kids Channels ]

Sign up to our exclusive kids newsletter.

nd oppertunities. (I

UNLOCKING THE MYSTERY...

Discover new releases, exclusive
bottlings, flash sales and more —
sign up today!

First name

Your first name

Unsubscribe at any time. Privacy_policy.

Last name

Your last name

Mobile number

~a

Your contact numbel
Email address

Your email
Would you like updates for a personal or business account?
Please select before submitting the form:

Your personal data will be processed in accordance with Vodafone Limited’s - By clicking
'Submit' you confirm that you have read and understoed the

tional)
Submit

email 2 SUBSCRIBE

By subscribing, you are agreeing to receive a daily newsletter from The Verge that highlights top stories of the day. as well as
occasional messages from sponsors and / or partners of The Verge. You are also consenting fo our Pri Folicy and Terms of Use
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EXPLORE

Form components

Structure
This includes the order of fields, the layout and appearance.

Input fields

- Text fields

- password fields

- Checkboxes

- radio buttons

- sliders

- any other fields designed for user input

Field labels
These tell users what the corresponding input fields mean.

Action button
When the user presses this button, an action is performed (such as submission of the
data).

Feedback
The user is made to understand the result of their input.
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EXPLORE
Branding

Three brand - Universal and
recognisable

Logo placement - Free. Bold and
confident.

Typography - Best standard. Timeless,

simple and approachable.

Colour palette - Alive with colour.
Local 3D gradients, life and
movement in digital space.

Imagery - The world. Augmented.
Rooted in reality, augmented
through digital manipulation.

Three.Brand.
https://www.threebrandcentral.com/

5

We’'re building the UK’s
fastest 5G network

All you have to do is fill in the form to get Three's regular newsletter.
You can get the latest updates on our network story as well as Three's latest products
and offers.
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Increase conversion

Business case Number of fields
When it comes to designing forms, a rule of thumb is that shorter is better. And this certainly seems

Design process L . . . L
intuitive: less effort on the part of the user will lead to higher conversion. Thus, minimize the number

Explore of fields as much as possible.

UX Research Number of words

Problem-solving Use succinct, short, descriptive labels (a word or two) so that users can quickly scan your form.
Design Alignment of labels: left vs. right vs. top

Forms are completed faster if labels are on top of the fields. Top-aligned labels are good if you

Next steps want users to scan the form as quickly as possible.

Inline validation

Real-time inline validation immediately informs the user about the correctness of their data. This
approach allows them to correct any errors faster, without having to wait until they press the
“Submit” button to see the errors.

Visual feedback
Design the “Submit” button in a way that clearly indicates the form is being processed after the
user's action.

Imagery
Showing an image with a desired outcome increases signups by 89%.

Conversion Rates Best Practices for Form Design
https://www.nngroup.com/articles/conversion- https://xd.adobe.com/ideas/principles/web-design/best-practices-form-
ratec desian
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UX Research
Identify goals & needs

Work with UX to understand the user
- Who are they?

- Why do they want to sign up?

- What is their goals and needs?

Assumptions

- User research is done and persona is identified.
- Young, clever and tech-savvy.

- Their goals and needs have been identified.
- Access fo concrete and valuable data about Three and 5G
- Quick and concrete results

- User flow is created and biggest pain points and opportunities have been identified.
- Don't like long forms — decreases conversion
- Forms are tiresome — create more engaging experience
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UNDERSTAND THE EXPERIENCE

Scope

Find about Three

—— Check website

Navigate to 5G
page

Find signup link

» Sign up

Read the info
Fill in the form
Click submit

Confirmation

—— Get emails

Check inbox

Read email
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PROBLEM DEFINITION

Conclusion
Business case Problem statement
Design process “An inferal stakeholder has requested a new responsive page for our customers enabling
Explore them to sign up fo a new digital newsletter which will be sent out by emaill.”
UX Research
Problem-solving ‘
Design
Problem definition
Next steps

“Create an engaging signup form for welsite visitors that like to stay up to date
with our latest service & products offering while boosting conversion rates through

a befier experience”

Reconnect with stakeholder

= Share key findings and recommendations
= Manage expectations

= Reach agreement

= Listento needs / feedback
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PROBLEM-SOLVING
Starting point

Shop ~ Support - Blog ~ 5G - Q| e e
—

We’re building
the UK’s fastest
5G network

Why we'll be the UK's fastest 5G network

Why Three?

Travel with Unlimited
swagger Data
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DESIGN
Imagery

3

right now, access to the latest,
accurate healthcare advice is really
important.

our customers will be able to
access the NHS online without
using their data, even if they've run
out.
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3

right now, access to the latest,
accurate healthcare advice is really
important.

our customers will be able to
access the NHS online without
using their data, even if they've run
out.
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&

right now, access to the latest,
accurate healthcare advice is really
important.

our customers will be able to
access the NHS online without
using their data, even if they've run
out.
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DESIGN

lteration 1

Banner doesn’t work with
the background.

Shop ~ Support ~

Blog ~

5G ~

We’re building

the UK’s fastest 5G network

Travel with
swagger

Why Three?

Unlimited
Data

vvvvvvvvvvv
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DESIGN

lteration 2

Too much white space

s Duress [y ——
Shop ~ Support ~ Blog ~ 5G ~ Q| tegin Regawr

We’re building
the UK'’s fastest 5G network

All you have to do is fil in the form to get Three's regular newsletter.
You can get the latest updates on our network story as well as Three's latest products and offers.

Why Three?

Travel with Unlimited
swagger Data
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DESIGN

lteration 2

Add elements to fill white
space, but also create a
focus on the input fields

" [— T Coverage checker 9 Slose locator
Shop ~ Support ~ Blog - 5G ~ Qe Repser

We’re building
the UK’s fastest 5G network

you have to do is fillin the form to get Three's regular newsletter.

st products and offers.

Why Three?

Travel with Unlimited
swagger Data
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DESIGN

lteration 2

Input fields have not
enough conirast

Focus on

microinteractions
Allows the viewer to
inferact with a tedious
issue but in an engaging
manner.

s Duress L —
Shop ~ Support ~ Blog ~ 5G ~ [Q]  tesin meguer

We’re building
the UK'’s fastest 5G network

All you have to do is fill in the form to get First Name Last Name
Three's regular newsletter.

O 5G network news
O Products and services offer

REGISTER

Why Three?

Unlimited
Data

Travel with

swagger
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DESIGN

lteration 3

Layout is messy

| [ —
Shop ~ Support ~ Blog ~ 5G -~ |a Login  Register

We’re building
the UK'’s fastest 5G network

All you have to do is fill in the form to get First Name Last Name
Three's regular newsletter. l ’ \ ‘

You can get the latest updates on our
network story as well as Three's latest
products and offers.

O 5G network news
O Products and services offer

Why Three?

Travel with Unlimited
swagger Data
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DESIGN

Final

gj Wys Shop ~ Support ~ Blog - 5G - [a i

We’re building , o
the UK’s fastest We’re building

5G network the UK’s fastest | ]
All you have to o is fillin the form to get Three's 5G network |Emall ‘

regular newsletter.

Full Name

All you have to do is fill in the form to get Three's
You can get the latest updates on our network regular newsletter.
story as well as Three's latest products and offers. Postcode
You can get the latest updates on our network story l

as well as Three's latest products and offers.

Full Name

| |

What are you most interested in hearing about?

O 5G network news

O Products and services offer

Email L) 1 é
2 > . ' )

l 1 . > e B 3 REGISTER

P 5 4

g — '8 »/x )

| - 3 S rivacy Notica
Postcode ™Y | &
l | B
What are you most interested in hearing about? g
O 56 network news 1

O Products and services offer

Why Three?

REGISTER

Privacy Notice

Travel with Unlimited
swagger Data

Why Three?

Travel with

swagger

Go Roam abroad in over 70 destinations

Check out Go Roarnr
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gj Wys Shop ~ Support ~ Blog - 5G - [a i

DESIGN We’re building

Final the UK’s fastest We're building
5G network the UK’s fastest | ]

All you have to do is fll in the form to get Three's 5 G n etWO r k Emall

regular newsletter. | ‘
All you have to do is fill in the form to get Three's

You can get the latest updates on our network regular newsletter.

story as well as Three's latest products and offers. Postcode

You can get the latest updates on our network story

as well as Three's latest products and offers. l

Full Name

Full Name
Email
Postcode

l

What are you most interested in hearing about?
O 56 network news
O Products and services offer

What are you most interested in hearing about?
O 5G network news
O Products and services offer

DT

-

Why Three?

REGISTER
I Privacy Notice

>

Unlimited

Travel with

swagger

Data

|
ik

Why Three?

Travel with

swagger

Go Roam abroad in over 70 destinations

Check out Go Roarnr
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] hop ~ Support -+ Blog ~ 5G ~ :‘ T Lw'r
DESIGN
We’re building

Alternatives the UK’s fastest s .
5G network | | ?

All you have to do is fill in the form to get Three's Emel 1l s 0

- )
regular newsletter. ] ‘

1 You can get the latest updates on our network story
Business case et e

What are you most interested in hearing about?
O 5G network news
O Products and services

offer

Design process
Explore

UX Research
Problem-solving
Design

Why Three?

Next steps

Travel with Unlimited
swagger Data
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NEXT STEPS

= Approach the complete user journey.
» |dentify users and collect data to create realistic user persona.

= Spend more time focusing on the user interaction and design solutions, i.e..
microinteractions.

= |nvolve the team to identify best solutions for copy, consistency etc.
= More research on emerging use cases, i.e. conversational interfaces.
= Create a user journey flow based on the new design to identify more opportunities.

» User testing to test and validate the design decisions.



END



